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re there people out there
who actually like change?
If you’re one of them,
please teach me how to have your
attitude. I have trouble dealing with all change, even the
positive kind. I’ve tried to adopt the line from Hairspray as
my mantra—“You can fight it, or you can rock out to it!”—but
still, change is tough for me. And I have two tough goodbyes
to say this issue.
Gwen Gregory is stepping away from writing her column,
EDI Perspectives (page 9). You’ll meet her replacements in
the next issue—and I have to say, I’m very excited to be
working with them, as much as I will miss Gwen’s fantastic
writing and enthusiasm for the job. I wish her luck in her
future endeavors.
Lauree Padgett is ending her column, In Other Words
(page 24). I’ll miss her puns and her concise explanations of
what our company’s other publications are up to. But luckily
for me, she’s not going anywhere—just changing up her duties
slightly at Information Today, Inc. I can still talk to Lauree
anytime I want to discuss our mutual loves: Broadway shows,
Hugh Jackman, and Harry Potter.
Hope you enjoy the issue (and the holiday season)!
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KASHYAP KOMPELLA

Responsible AI
Starts in High School

I

n the quest for responsible AI—
skills, but also equip them with the
i.e., designing and using AI with
critical-thinking skills to understand
good intentions and fairness in
AI risks and harms. But alas, most of
mind—there’s a key stakeholder group
these courses focus mainly on techniwe haven’t been paying much attencal skills and not much else. An untion to that deserves more focus: high
derstanding of the students’ current
school students. Businesses, societies,
thinking leads to a better design of
and governments are still in the inithe AI curriculum and teaching methtial stage of AI adoption. In the coming
ods. All students can benefit from bayears, more and more of our products,
sic knowledge of how AI systems work
services, interactions, and experiences
because AI literacy is expected to be a
will involve AI; today’s high schoolers
key future skill that will help them to
will play an important role in creating
make informed decisions about AI as
and shaping the next wave of AI.
citizens, consumers, and employees.
Understanding the attitudes and
SURVEY RESULTS
perceptions of high school students
To that end, Divija Durga (a 12th
is important for a few reasons. Many
High school students' attitudes about AI
grader from Amity International
countries—including the U.S., Chifrom RPA2AI Research
School) helped my company (RPA2AI
na, India, and Singapore—are adding AI to high school curricula in the form of core courses, Research) conduct a survey among high school students in the
electives, and summer programs. Well-designed AI for K–12 U.S. and India. We polled more than 100 students to learn
courses not only train students in AI coding and technical about their attitudes and perceptions about AI, understanding

LINKS TO THE SOURCES
Summary of Survey Findings” by Divija Durga and Kashyap Kompella
rpa2ai.com/wp-content/uploads/2022/09/RPA2AIResearch_AI_and_HighSchool-Students.pdf

A Report on Consultations With Adolescents Across the World”
2021-02/UNICEF_AI_AdolescentPerspectives_20210222.pdf
TNW: “Study: Only 18% of Data Science Students Are Learning About AI Ethics” by Thomas Macaulay
thenextweb.com/news/study-only-18-of-data-scientists-are-learning-about-ai-ethics
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of its positive and negative effects, and awareness of AI ethics
and bias. The survey results show the following:
Students have a very positive attitude toward AI.
Students were aware of some negative aspects of AI,
but they think that AI has many positives and benefits.
Interest among students is high; nearly half of
the students surveyed had taken a course in AI.
But most of the students were not aware that AI
systems can have bias or that usage of AI systems
can lead to unfair outcomes for some groups of people.
Students’ top sources of information about AI were social
media and movies. Books and newspapers/magazines
were not the main information sources about AI.
Broadly, our survey findings are aligned with UNICEF’s
research (“Adolescent Perspectives on Artificial Intelligence”),
and they validate UNICEF’s findings about low levels of awareness of AI risks and uncritical views of AI. Our survey enriches existing research because we find that even after having
taken a course in AI, students are not very informed about AI
risks. A potential worry is that the high schoolers will carry

over their lack of knowledge about AI biases into college and
into their careers. Unfortunately, colleges are not emphasizing AI ethics. In the professional world, current data scientists
and AI engineers focus more on the technical and engineering
aspects of making their AI models better. Thinking about AI
risks and mitigating them isn’t a priority.
This chain of nonchalance about AI bias can be broken by
emphasizing the principles of AI ethics in K–12 AI courses and
highlighting responsible AI principles. Colleges can and must
build on this with increased coverage of these topics and equip
students to put theory to practice in their future workplaces.
This is not a call for any ideological indoctrination of the students. It’s a call to provide a balanced and nuanced picture
of AI, rather than a one-sided, rosy view of AI. It is feasible to
be excited about the wondrous possibilities of AI while being
aware about the potential downside.

KASHYAP KOMPELLA (linkedin.com/in/kashyap
kompella) is the CEO of RPA2AI Research, a global
at Real Story Group. He is the co-author of Practical
. Send your comments about
this column to itletters@infotoday.com or tweet us
(@ITINewsBreaks).
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